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FRIENDS, FOES, OR TOOLS? HUMAN PERCEPTIONS OF ARTIFICIAL INTELLIGENCE 
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Artificial intelligence (AI) has rapidly reshaped work and social interactions since the 2022 
release of ChatGPT, inspiring admiration, fear, and extensive empirical research. A recent 
review identified three central themes influencing trust in AI: socioethical factors, technical 
and design characteristics, and user characteristics. The current study expands this 
framework by examining how these themes predict not only trust, but also fear and broader 
perceptions of AI (AI as helpful to humanity, a potential threat, or a replacement for human 
roles). Participants (N = 344, 85.5% female; Mage = 28.95) were recruited via snowball 
sampling and completed an anonymous online survey. Socioethical factors were assessed 
with the Moral Foundations Questionnaire; technical/design characteristics with perceived 
ease of use (PEOU), perceived usefulness (PU), and the Godspeed Questionnaire. User 
characteristics included personality, attachment, belief in a dangerous world (BDW), 
general trust, social conservatism, and general anthropomorphism (GA). Criterion variables 
were measured using items from the Perceptions of the AI Scale, grouped into three 
categories (AI as beneficial — Help; AI as threat — Hurt; AI as replacement — Hooman), 
and two slider items assessing trust and fear toward AI. Demographics and AI exposure 
(everyday and workplace use) were also included. Five hierarchical multiple regressions 
predicted AI trust, fear, and perception. AI trust was predicted by demographics and 
 x       ( ² = . 96,    .  ² = . 80, F-change (8,335) = 17.640, p < .001), with user 
characteristics (Anxious Attachment) adding a small increase, and the largest gain from 
                          (         ) (Δ ² = .116, F-change (3,320) = 22.994, p < .001). For 
fear of AI, user characteristics (GA, Agreeableness, Honesty, BDW) provided the largest 
      b      ( ² = .194,    .  ² = .144, Δ ² = .103, F-change (12,323) = 3.426, p < .001). Final 
models for AI perception (AI-Hooman and AI-Help) explained 38% and 33% of variance, 
respectively, with the strongest contribution from technical characteristics (PU and PEOU 
for AI-Hooman; all three for AI-Help). Lastly, trust in AI was influenced by demographics, 
exposure, and perceived ease of use, usefulness, and anthropomorphism; fear by user 
characteristics; and overall AI perception primarily by technical characteristics. Future 
research should incorporate additional socioethical factors (e.g., technology- and future-
related concerns). 
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